


“
“The Olympics of Food.”



The Quest For the Best.
WFC represents the one true global search for the best cook or chef by 

conducting hundreds of qualifiers throughout the world and then hosting 
10 unique food category championships. In 7 short years, more than 10,000 

culinary pros have entered our Food Sport platform to prove they are 
Worthy of becoming  the next World Food Champion. 



GLOBAL BRANDS + FOOD CHAMPS
>> GREAT PROGRAMS <<

WFC combines people, products and performance into one of the most 
unique culinary programs ever built. It’s an elevated example of how 

passion can be fueled by Food Sport, and high-end activations can earn 
brand loyalty from Foodies & Food Champs. 



TESTED FOR TRIUMPH

Each year, our Culinary Pros have to face extraordinary challenges while 
executing three incredible dishes to earn their Champion status, all while 

impressing trained judges using the E.A.T. methodology. The competition is 
compelling and intense, making the WFC one of the most unique and 

spectator-friendly food events in the world.



CULINARY ART

THE RESULTS

From eye-popping 
works of art to 
mouth-watering dishes 
that are unique from 
start to finish, WFC 
showcases more than 
6,000 original recipes 
each year during the 
tournament as we crown 
10 World Champions. 

THE TOURNAMENT

With 10 categories of 
food competition, WFC 
provides chefs & cooks 
the chance to prove their 
skills during these  3 key 
challenges:

> A Signature Dish

> A Structured Build

> An Infused Ingredient



LIFE-CHANGING 
MOMENTS

CATEGORIES

Before a contestant 
can enter WFC, he or 
she must earn a seat 
by winning a “Golden 
Ticket”. They they 
compete in Chef, BBQ, 
Chili, Bacon, Burger, 
Dessert, Sandwich, 
Seafood, Steak or 
Chicken.  
              
If they become a 
category champion, 
they are invited to The 
Final Table, where a TV 
series & a bigger 
payday awaits.

FINAL TABLE

At the Final Table, WFC 
gives the 10 champs one 
more chance for a 
life-altering moment: 
The chance to earn “Best 
Dish” of the WFC and a 
$100,000 prize package.                                           

Pro chefs, cook teams 
and home cooks all have 
an equal shot. It’s Food 
competition at its best, 
and why WFC is the 
leader in Food Sport    
and Culinary Challenges.



Just as important as the competition, Food Champs come to WFC to 
compare ideas, catch up on trends, and simply break bread together in a 

unique food “homecoming” that is open to all walks of culinary life. 
That’s what attracted more than 1500 chefs and cooks to compete in the 

2018 World Food Championships. 

INTIMATE & INSPIRING



A MEDIA DARLING
Coverage of WFC is reaching epic proportions.

Over 23+ million social media impressions were logged in 2018,
while traditional media generated 3,000+ articles

with a reach of 700+ million. 



FUN, FREE DEMOS

Not only is WFC loaded with FREE 
demos for Foodies, it’s often the source 

of many new celebrity ambassadors 
(like Bo Jackson) who are creating new 

products and excitement in the 
food space.



TRADITIONAL

From the Walmart 
Tasting Pavilion to our 
New Product Expo, our 
event has 300,000 
square feet of space to 
enable any brand to pull 
off any type of 
marketing strategy that 
makes sense. We are 
happy to share ideas on 
how previous brands 
(including the BroTorch 
guys!) have leveraged 
our event for great PR 
activations and 
sampling ROI.

PRODUCT INTEGRATION
CREATIVE

Our event also gives 
brands the ability to 
interact with our Foodies 
in a unique way. For 
example, our cooks 
MUST use our partner & 
sponsored brands in the 
Structured or Top 10 
infusion rounds of the 
tournament. This yields 
TONS of unique recipes 
and social media 
content, which can be 
optioned or utilized for 
marketing efforts both 
“at” and “after” WFC. 



BEHIND IT ALL
To conduct the World’s largest food competition, WFC builds the 

largest outdoor kitchen arena on the planet. With the help of 
KitchenAid, Gotham Steel, Bull Outdoor Products and many more 

leading brands, we are able to field 40 Food Champ Teams at a time 
as we conduct a two-round elimination tournament where

each contestant has a fair shot and level playing field. 



38,000+
Pounds of food have been donated to Food Banks in the process. 

$2,100,000+
Has been awarded to Food Champs since WFC’s inception.

13,000+
Food Champs and Food Brands have contributed to this effort.



OUR NEW TV PARTNER

WFC is now expanding its TV 
programming and reach by partnering 
with the largest live-event production 
firm in the World...



THE QUEST CONTINUES

CHAMPS

WFC will continue to 
scour the globe for the 
best culinary 
competitors in an 
attempt to help them 
achieve their dreams.

TV & MEDIA

Global, national, local and 
strategic media will be 
invited and integrated to 
chronicle the WFC 
phenomenon from start to 
finish.

BRANDS

We will partner with the 
World’s best brands in 
an effort to raise 
awareness of food 
quality, safety and key 
initiatives. 

GREAT CAUSES

From hunger relief to 
food allergy solutions, 
WFC is committed to 
shining a spotlight on 
key areas of need and 
helping find solutions. 



LET’S TALK DETAILS

WFC works with leading brands 
in unique ways to accomplish their 

marketing and food-centric objectives. 

We welcome the opportunity to 
customize a proposal for your brand 

as well.
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